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By Vicki M. Young
ones Apparel Group plans to
trim its brand portfolio — and
Norton McNaughton and Erika
could be among the first to go.
The company, which posted a
jump in first-quarter earnings

on Wednesday, said it plans to
eliminate $300 million in business
in the moderate sportswear sector
by yearend, but will remain in the
category with a limited number

of labels that will provide a bigger
margin boost to the bottom line.

ELLERS IN CONTEMPORARY/12

Management did not disclose
which brands would be eliminated,
but industry sources said Norton
MecNaughton and Erika were on
the block.
“What’s most important for
See Jones, Page 15




